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St.  Michael's  looks  to  the  future.  Photo:  Bob  Anderson. 


Thts  special  edition  of  the  St. 
Michael's  College  Alumni  Newsletter 
is  designed  to  give  you  a  more  com- 
plete understanding  of  the  issues 
behind  the  CapitalFund-raisingCam- 
paign  launched  on  June  1.  The  drive 
takes  place  within  the  context  of  the 
sale  of  the  Bay  Street  property,  which 
addresses  problems  of  the  past,  and  the 
annual  Varsity  Fund  appeal,  which 
attends  to  the  present  needs  of  the  col- 
lege. As  you  will  read,  the  Campaign  is 
intended  to  take  St.  Michael's  into  the 
future. 


St.  Michael's  Campaign  Gets 
Off  to  Strong  June  1  Start 


St.  Michael's  is  looking  to  the 
future.  The  Capital  Campaign,  two 
years  in  planning,  is  now  underway. 

As  you  know,  Richard  Alway,  6T2, 
Warden  of  Hart  House,  has  agreed  to 
serve  as  volunteer  Chairman  of  the 
Campaign-  He  has  already  accom- 
plished a  great  deal. 

A  campaign  committee,  compxjsed 
principally  of  alumni,  is  in  place. 
Although  its  membership  is  not  yet 
complete,  the  committee  has  met  sev- 
eral times  to  chart  the  course  of  the 
drive. 


A  Campaign  Director,  Maude 
.McCarty,  has  been  hired.  Ms.  McCarty 
brings  to  the  task  a  knowledge  of  the 
University  of  Toronto,  of  public  rela- 
tions and  fund-raising,  and  experience 
as  an  educator. 

The  St.  Michael's  Campaign  is 
being  run  in  association  with  the  Uni- 
versity of  Toronto's  five-year  $100- 
million  drive,  also  launched  on  June 
1.  Our  own  goal  is  toraise  $2.4  million 
over  five  years  from  our  alumni  and 
other  sjjecial  friends.  When  we  reach 
that  goal,  the  University',  in  recogni- 


Father  Charles  Lavery,  C.S.B,  3T7,  and  Father  Laurence  Shook,  C.S.B.,  3T2,  conclude 
their  campaign  as  ground  is  broken  for  Carr  Hall  in  1953. 


tion  of  our  participation,  will  supple- 
ment our  funds  with  $1.6  million  it 
will  have  raised  from  corporations  and 
foundations  and  through  special  gifts. 


Meeting  the  challenges  of  the 
future 

Why  the  campaign?  If  the  College  is 
to  grow  and  meet  future  needs,  it  must 
expand  its  educational  facilities.  The 
last  St.  Michael's  capital  campaign, 
which  resulted  in  the  construction  of 
Carr  Hall,  took  place  in  1952.  Since 
that  time  our  undergraduate  student 
population  has  quintupled,  from 
some  700  to  more  than  3,200. 

When,  in  the  1970s,  some  university 
institutions  began  to  limit  admis- 
sions, St.  Michael's  increased  its  enrol- 
ment to  meet  the  needs  of  a  growing 
Catholic  population  that  in  the  Arch- 
diocese of  Toronto  alone  has  more 
than  doubled  from  610,000  to 
1,214,000  over  the  past  20  years. 

From  its  founding  St.  Michael's  has 
provided  a  gateway  to  opportunity. 
Now,  more  and  more  young  people 
must  be  given  the  chance  to  pass 
through  that  gate. 


St.  Michael's  wants  to  maintain  its 
leadership  position  in  the  education  of 
new  Canadians,  and  we  want  to  con- 
tinue to  serve  our  traditional  consti- 
tuency, including  our  many  alumni 
and  friends  in  the  United  States  and 
around    the   world.    To    meet    these 


demands  we  must  grow;  not  to  grow  is 
to  fade. 

How  will  the  campaign  help?  It  will 
pay  for  two  projects.  The  first  is  a  new 
academic  complex,  to  be  located  on 
Queen's  Park  Crescent  behind  Alumni 
Hall.  It  will  contain  50  faculty  offices 
and  additional  classroom  space.  This 
will  allow  us  to  re-house  the  faculty 
members  now  located  in  Elmsley  Hall 
and  Carr  Hall,  and  to  enrich  the  teach- 
ing resources  on  our  campus. 

The  University  of  Toronto  will 
have  direct  use  of  half  of  these  offices, 
to  house  priority  appointments  in  Arts 
and  Science.  This  should  bring  to  us  at 
least  the  nucleus  of  a  major  humani- 
ties department,  which  we  will  select 
in  consultation  with  the  Dean  of  Arts 
and  Science.  One  can  easily  appreciate 
the  educational  benefits  our  students 
will  derive  from  this  project,  as  well  as 
the  opportunity  it  provides  to  strengthen 
further  the  bonds  between  the  Uni- 
versity and  St.  Michael's. 

Another  gain  from  this  project  will 
be  the  opportunity  to  re-allocate  the 
first  floor  of  Elmsley  Hall  to  residen- 
tial use  for  male  undergraduates,  to 
move  the  Bursar's  office  and  the 
Accounting  Department  to  Carr  Hall 
for  more  efficient  access  from  the 
Registrar's  Office,  and  to  re-house  the 
Department  of  Physical  Plant.  It  will 
also  release  space  to  provide  our  stu- 


The  Coach  House  (far  left)  will  be  restored  for  use  as  a  lecture  hall,  the  storage  shed 
demolished  to  make  way  for  an  office/classroom  building,  and  the  grounds  landscaped. 
Photo:  Bob  Anderson. 
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dents,  especially  commuter  students, 
with  better  home-away-from-home 
(;i(  ililics  on  the  St.  Miihacl's  rampus. 

The  second  new  piojeti  will  l)c  the 
completion  of  the  third  and  Icjurth 
floors  of  the  Kelly  Library,  originally 
built  to  half  their  projected  spare. 
This  will  allow  .St.  Michael's  lo  house 
a  major  collection  of  By/.antine  and 
medieval  art  which  the  University  of 
Toronto  will  transfer  to  us.  The  addi- 
tional space  will  also  relieve  conges- 
tion elsewhere  in  the  College, 
particularly  in  the  Library  of  the  Pon- 
tifical Institute,  and  provide  space  for 
many  of  our  other  special  research  and 
archival  collections. 

Taken  together,  these  two  capital 
projects  offer  far-reaching  and  long- 
term  benefits,  allowing  us  to  use  cam- 
pus space  more  effectively  and  take  a 
quantum  leap  towards  enlarging  our 
teaching  and  scholarly  resources.  The 
projects  will  help  secure  St.  Michael's 
place  as  the  premier  Catholic  College 
in  Canada,  based  at  the  nation's  mosi 
distinguished  university. 


Solving  problems  from  the 
past 

From  its  earliest  days,  St.  Michael's 
has  struggled  financially  to  meet  the 
educational  needs  of  its  students  and 
the  broader  Catholic  community.  As 
our  student  body,  faculty  and  staff 
have  increased,  the  principal  source  of 
support  on  which  we  have  drawn  to 
meet  the  College's  operating  deficit 
has  been  decreasing.  Where  other  Col- 
leges have  used  endowment  income 
for  that  purpose,  St.  Michael's  has  not 
had  that  option  and  has  instead  relied 
on  the  contributed  salaries  and  servi- 
ces of  the  Sisters  of  Loretto  and  St. 
Joseph,  diocesan  priests,  the  Basilian 
Fathers,  other  members  of  religious 
communities  and  several  lay  teachers. 

The  generosity  of  these  men  and 
women  and  their  dioceses  and  com- 
munities has  strongly  influenced  the 
tradition  of  the  College,  providing  a 
legacy  that  will  continue  to  be  an 
active  force  in  St.  Michael's  history. 

But,  as  was  pointed  out  in  the  Spe- 
cial Presidential  Report  you  received 
last  September,  retirement,  reassign- 
ment, resignations,  fewer  vocations 
and  financial  constraints  facing  the 


University  of  Toronto  have  led  to  a 
laiger  and  larger  unfunded  deficit. 

lo  deal  with  tins  siruciuial  financ- 
ing piohlcin  .md  <  rcatc- a  despc-ialcly- 
needed  endowment,  ifie  dec  ision  was 
made  to  sell  some  of  the  Bay  Street 
property.  According  to  President 
James  McC^onica,  Cl.S.B.  "this  was  an 
extremely  difficult  choice  hut  one  that 
was  necessary  to  ensure  our  financ  ial 
security."  The  funds  from  this  sale,  the 
full  amount  of  which  depends  on  the 
city's  zoning  decisions,  will  form  an 
endowment  the  interest  of  which  will 
be  used   to  pay  our  bank  dcbis  and 


a  distinctive  and  distinguished 
Catholic  educational  opjxjrtunity  of 
which  we  can  be  prcjud?  How  can  St. 
.Michael's  bring  to  the  broader 
(Catholic  community  today  the  servi- 
ces it  needs?' 

The  answer  is  found  in  special  Col- 
lege prcjgrammes  such  as  Christianity 
and  fluliurc,  in  the  recently  estab- 
lished Division  of  Continuing  Educa- 
tion, in  our  faculty,  our  Chaplaincy, 
and  in  our  excellent  library  facilities. 
The  costs  of  these  essential  elements 
are  met,  in  large  measure,  by  the 
income  from  the  Varsity  Fund. 


St.  Michael's  is  proucJ  of  its  special  collections  but  needs  added  space  to  make  them  more 
accessible  to  the  community.  Photo:  Bob  Anderson. 


cover  the  continuing  operating  deficit. 
The  sale  will  solve  financial  prob- 
lems which  have  been  a  long-time 
source  of  pressure  on  St.  Mike's;  the 
funds  will  truly  refound  the  College 
financially.  They  will  provide  a  solid 
foundation  upon  which  to  assure  the 
continuance  of  St.  Michael's  College 
as  Canada's  leading  Catholic  univer- 
sity and  a  major  influence  on  Catholic 
education  in  North  America. 


Keeping  up  with  today's  needs 

As  you  can  see,  the  capital  campaign 
looks  to  the  future  and  the  property 
sale  deals  with  the  past.  But  what 
about  today!  How  do  we  ensure  that 
St.  Michael's  offers  its  present  students 


The  generous  annual  giving  record 
of  St.  Michael's  alumni  and  friends 
has  made  the  College  the  leader  and 
pace-setter  in  the  University-wide  Var- 
sity Fund  drives,  giving  us  yet  another 
reason  to  be  justly  proud. 

The  Varsity  Fund  makes  possible 
today  the  academic  programmes  and 
the  spiritual,  cultural,  social  and 
athletic  activities  which  are  essential 
elements  of  the  distinctive  life  at  St. 
Michael's.  Without  your  annual  giv- 
ing, they  would  disappjear.  That  is 
why  we  must  maintain  our  Varsity 
Fund  contributions. 

This  Newsletter  has  spoken  of  the 
past,  the  present  and  the  future.  The 
fianancial  problems  that  have  devel- 
oped over  the  past  will  be  dealt  with 
through  the  Bay  Street  development. 
The  present  programmes  and  activi- 


ties  that  perpetuate  the  distinctive 
character  of  St.  Michael's  depend  on 
your  generous  annual  support  of  the 
Varsity  Fund.  Now  the  College  asks 
that  you  give  to  the  special  Capital 
Campaign  fund  as  an  investment  in 
St.  Michael's  future  and  a  contribu- 
tion to  the  education  of  coming  gener- 
ations of  our  students  who  will  in  their 
turn  go  on,  as  you  have,  to  contribute 
to  our  society. 

St.  Michael's  is  calling  upon  you  as 
it  never  has  before.  It  is  asking  you  to 
continue  to  supfxjrt  the  Varsity  Fund 
at  present  levels,  and  to  show  added 
generosity  in  contributing  to  the  five- 
year  Capital  Campaign. 

This  year  you  will  receive  two 
appeals  from  St.  Michael's.  You  will 
be  asked  to  donate  to  the  Capital  Cam- 
paign; this  material  should  reach  you 
in  early  September.  In  late  autumn 
you  will  receive  the  1988  Varsity  Fund 
appeal. 

We  urge  you  to  begin  to  reflect  now 
on  what  St.  Michael's  has  meant  to 
you,  on  how  it  can  enrich  the  lives  of 
the  present  and  future  generations, 
and  on  the  degree  to  which  you  can 
invest  in  its  goals. 

We  know  we  are  asking  a  great  deal, 
but  that  is  because  we  must  meet  great 
needs.  We  have  confidence  in  your  loy- 


Well  known  and  well  loved  alumni  of  2T5,  Sister  Camilla  Young,  C.S.J. ,  Hon.  Paul 
Martin,  and  Morley  Callaghan,  reminisce  with  Father  John  Kelly,  C.S.B.,  3T2,  at  a  1985 
reunion.  Photo:  J.F.  Mallon. 


alty  and  devotion  to  St.  Michael's  and 
its  work,  and  we  know  that  you  share 
our  determination  to  strengthen  the 


College,  enhance  its  traditions,  and 
ensure  its  place  of  prominence  in  the 
future. 


CAMPAIGN  KICKS  OFF  WITH  $970,000 
TOWARD  TOTAL  GOAL 


The  St.  Michael's  College  Capital 
Campaign,  which  along  with  U  of  T's 
five-year  drive  for  $100  million  was 
inaugurated  on  June  1,  is  off  to  an 
impressive  start.  To  date  donations 
and  pledges  obtained  during  the 
Advanced  Giving  phase  total 
$970,000,  or  just  over  40  percent  of  our 
$2.4  million  target.  "It  is  clear,"  says 
Chairman  Richard  Alway,  "that  if 
staff,  friends  and  alumni  maintain  the 
momentum  achieved  during  the 
Advanced  Giving  phase,  we  will  all  do 
St.  Michael's  proud  by  reaching  our 
goal  well  within  the  Campaign's  five- 
year  life  span.  This  kind  of  start  is  a 
tremendous  boost  to  the  whole  Cam- 
paign programme.  We  want  to 
emphasize  the  theme  of  partnership  in 


the  drive,  and  it's  extremely  gratifying 
to  have  what  I  call  the  internal  consti- 
tuencies of  the  College,  the  people 
who  are  at  St.  Mike's  now,  leading  the 
way." 

We  are  privileged  to  have  among 
our  Campaign  benefactors  His  Emi- 
nence Cardinal  Carter  who  has  not 
only  agreed  to  serve  as  Campaign 
Patron  but  has  also  committed  the 
Archdiocese  to  a  lead  contribution. 
This  unprecedented  gesture  signifies 
the  recognition  by  the  Archdiocese 
that  securing  the  future  of  St. 
Michael's  represents  the  final  stage  in 
completing  the  Catholic  education 
system  in  Ontario. 

In  addition  to  the  Archdiocese, 
initial  donations  have  also  come  from 


the  religious  institutions  that  have  tra- 
ditionally played  such  a  vital  part  in 
the  history  of  St.  Michael's.  They 
include  the  Sisters  of  Loretto,  the  Sis- 
ters of  St.  Joseph,  and  the  Basilian 
Fathers.  Also  participating  in  a  signifi- 
cant way  is  the  student  body  and  a 
number  of  the  College's  special 
friends. 

Not  since  1952  have  alumni  and 
friends  been  challenged  by  a  major 
capital  campaign.  "Our  alumni  lead- 
ers have  all  agreed  that  this  strength- 
ens our  position  greatly  in  the 
Campaign,"  says  President  McCon- 
ica.  "Few  public  institutions  have 
mounted  capital  campaigns  so  infre- 
quently, and  we  look  for  support  with 
real  confidence." 
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STUDENTS  ENTHUSIASTIC  ABOUT 
CAMPAIGN  PARTICIPATION 


Through  the  years,  St.  Michael's  students 
have  valued  a  well-rounded  education. 

Capital 
Campaign 
Committee 

(in  formation) 

His  Eminence  G.   Emmett  Cardinal 

Carter,  Patron 

Richard  M.  Alway,  Chairman  6T2 

Diva  Anderson  5T8 

William  J.  Bennett  3T4 

William  Broadhurst  5T1 

Mary  Brown  5T1 

Diane  Clarkson  9T0 

Thomas  A.  Di  Giacomo  6T4 

Chris  Driscoll  7T6 

Robert  J.  Madden,  C.S.B.  5T2 

Paul  Maitin  6T1 

Maude  McCarty,  Director 

James  K.  McConica,  C.S.B. 

William  P.  Moher  4T9 

Harold  J.  Murphy  4T9 

Brian  O'Malley 

Stephanie  Orange  6T2 

Paul  J.  Phoenix  4T9 

Connie  Roveto  7T1 

Joseph  Sorbara  6T3 

Jordan  G.  Sullivan  6T0 

Sister  Mary  Zimmerman,  C.S.J. 


At  its  May  15th  meeting,  St. 
Michael's  College  Student  Union 
unanimously  endorsed  a  fee  in  sup- 
port of  the  Campaign  to  be  collected 
from  undergraduate  students 
throughout  the  period  1988-92,  the 
five-year  term  of  the  drive. 

Originally  approached  by  the  Cam- 
paign Committee  with  a  suggested 
$10.00  per  annum  fee,  SMCSU 
expressed  its  support  for  the  concept 
and  desire  to  register  its  commitment 
to  St.  Michael's  in  an  even  more  signi- 
ficant way:  it  voted  to  raise  the  sug- 
gested $10.00  levy  to  $15.00  for 
full-time  students.  Part-time  students 
will  pay  $7.50.  Based  on  average  enrol- 
ment figures  of  the  last  few  years,  this 
levy  will  generate  over  $40,000  annu- 
ally, or  more  than  $220,000  over  five 
years. 

Peter  Devlin,  SMCSU  President, 
stresses  that  the  levy  "is  to  be  viewed  as 
a  very  positive  statement  from  stu- 
dents, recognizing  the  priority  of  the 
Campaign.  We  wanted  to  take  a  lead 


in  showing  alumni  how  important  St. 
Mike's  is  for  today's  students." 

At  the  request  of  the  Campaign 
Committee,  SMCSU  has  appointed  a 
representative  to  sit  on  the  Committee. 
The  position  will  be  filled  each  Cam- 
paign year  by  the  Vice-President  of  the 
Union.  In  1988-89,  we  are  fortunate  to 
have  Diane  Clarkson.  Diane,  an  ener- 
getic worker  in  student  affairs  and  in 
liaison  with  the  administration,  has  a 
strong  interest  in  the  Campaign,  and 
we  look  forward  to  her  involvement. 


QUESTIONS? 
WANT  TO  HELP? 

Do  you  have  questions  afxjut  the  campaign,  or  ideas  you  can  share?  Would 
you  like  to  participate  more  actively  as  a  volunteer?  We  arc  waiting  to  hear 
from  you.  Please  write  or  'phone  the  Campaign  Director,  Maude  McCarty,  at 
University  of  St.  Michael's  College,  81  St.  Mary  Street,  Toronto  M5S  1J4, 

926-7281. 


CHANGED  YOUR  NAME?  MOVED? 

Please  help  us  to  stay  in  contact  with  you,  not  only  for  general  news  of  St. 
Michael's,  but  also  about  the  progress  of  the  Campaign. 

Current  name: 

Former  name: 

Current  address: . 

Former  address: 

Current  telephone: ■ 

Former  telephone: 

Class  of T 


Clip  and  send  to  Maude  McCarty,  Campaign  Director,  University  of  St. 
Michael's  College,  81  St.  Mary  Street,  Toronto,  M5S  1J4. 
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PARENTS:         Please     notify     the 
Alumni    Office     if    your    son    or 
daughter   has   moved.      Newslet- 
ters   go    to    Alumni    with    correct 
addresses.      Owing    to   our    new 
3rd  Class  Bulk  mailing  permit,   it 
is    now    no    more    expensive    to  ' 
mail  eoch  member  a  newsletter. 
This   replaces  our   policy  of  one  i 
newsletter  per  household. 


